b ugill pa llAe gl 2
MIDDLE EAST UNIVERSITY

Amman - Jordan

dgallal) £ L) clS)la (e eyl A8 o b)) Gygudl

The Impact of Digital Marketing on Purchase Intention
from International Fashion Brands

K=Y

Aran axax iU Olg))

e %]
Ayl anld dilae ) gisal)

stivalall A o Jgant) ciltbiial Ylasivd Al oda ciath
Je¥) 3,08 B

Jus¥) 53 and
Jlas¥) 48
b (540 dzala
2021 (56 ¢sils



. T

oL

g 20y Ty lin) cpo a2y oo Joua 1 3y Aoala Ll cdnan Anan s gl Ul

Atk tie duddall cladyally e VL L) Clagally @il S cclabiidl of ccilagal
2021 / 01 [ 26 gyl

/é‘ i H :J'_'\M
=



daalial) aad )8

L) Sl ¢po Ll A8 o el aputh S 1y Aagungally sl o3n s
Agallal)

2021 / 01 | 26 st il

tALEBU Adad plae]

Jend) dga ddal) s
Log¥) (il deals Uy Aaoladl Jab (g k. JAIEEN YRSy
et el Bt e L, Rlay wulf il

é"fé«'\" L1 38l daals daalall Jaly e e il Jib il .
@ Al daalal)



sl Sl
ol Ganll b1
(g alel 1ish Coilly akia tgial il 4 o)
(palinll ) 33um )
(VYA — Aalaal) 3 )
- g colug dmaag all log dena b e Dy $ally b eall
Dlal iy LS 5he Lk 1S Taen b 2eallé cJanll 138 Sl e 3885 M) o 2eal)
caalall alae g agag
o Y Jsds oS8 g3 Ay dihye Jajad) @Sl Gy SR Galls ol
@b Y I Sy 8y5ia e Anlinl Lo ISy ()5 LS Biae dgay Slys cAllusyll o3
Sl el (B glly Al iy il and) S e Al clgal
daaly A piligall gang Al A slael ) lplly SEN Jajas il LS
ey 358 DIA sac L) 1sadd 31 Jaag¥) (5 )
sl % ) s (il (a0 I8 i e ()05 Gallay ol el 3
sl S i oS0 Bae Lally

PR



s 1Y)

aUS leal clilly clia agdll
Oo o) easan Db dany Ji aly Alael 3 alall 3 1Y) g o IV a8

£

o e g Dlas Wle ) cudy

e Jam Al ) dgdleas ledia (8 il dlgling L B Al e 35 )
dagal) gl o D S
Al Cpal) s AT L el 8 1gedd (e Y eyl ) g sel L)
Taias agalaly il aelain lagan Ay Al bl (b
Ll Faae (A saclually Gsall & (a8 e IS5 £ 50V (Blay Allina )
o g Bl gl b !

FERR



et et ettt O gl
0+t ettteeeeeaaaneeeeaaaaneeeesaaannsesaanannssessssnnssssanannsessananntesesnannnanes U s
e e daslid) Aol )8
ettt ettt ettt et tiiieeateeeeeee et teeeteeetaaa s aaaaaeeteeteeteaenaananaes patiy SG
PP ¢y
et ettt ettt ettt et ettt e ettt e e ettt et eeeraaeeeeeaas Gl ginall el
USSR Jlaall da3ls
BT OPR PP OPRRPN JEY) aal
T T T P P PP Glaaldl) 44518
Bl ettt et e e e e et e e et e et e e et eeat e aaaaaaan Laypadl LAl i)
T plasy) Ul il
Lgiranly Aatl) 40 10 6Y) Juadl
D et e et e et e ett e et ettaeette e et eataataaartaaaaaanans Leaidl 1-1
S ettt et e e et e et e e a e ar e aaaaaas Ayl Al 2-1
T Al Calaal 3-1
T et ettt e e et et et aaaaaans Ayl aaal 4-1
B ettt et e e et et et e et e e e a et e aa e aaaaanas Leiloca i s Ayl Alid 5-1
0wttt ettt ettt ettt e e et e e e e e aa e eaaa e Ayl 7 3sa 6-1
P bl agas 7-1
1 PPN byl laasse 8-1
| ) aY) Gliypealls dauyal) lalladl 9-1

15 ettt ettt ol ) 1-2
300 ettt ettt el 3 22



(s hayly A5l Ll Lngia il (Suadl)

.................................................................... Ayl e 73
................................................................ aflany! dalleddl 8-3

cilua i) Laly gilisl) Julat :ahl Juadl

...................................................... Lolaal) (g5iea (i Aalae 2-4
........................................................... I Jsad) e sy 34

........................................................... S Jsadl e sy 4-4
................................................................... Cilumyill lal 5-4



Jglaall daild

daial Jssall ssina "ol
Jdysad) a2,
10 Gl ial) alay) (1-1)
51 Al pal Lgihia DA (g Aushll Aie ol (1-3)
53 Satn SSY) dalladl £ L) Sl (2-3)
56 i) il (Jpenll) ol o8 (3-3)
58 ) il (Jpenl) gl o8 (4-3)
59 (Wl &g <) el (5-3)
64 sl priall A jleall alihaiV )y dluall o sial (1-4)
65 sinall jrs Jlaad dgyliall @lihaiV s dpluadl Cillaw siall (2-4)
66 il i) s Jlaal dylead) clihaiy s dubuall cilla gial (3-4)
68 sinall Jlaad 45kl ldl iy s dpluadl cllas sial) (4-4)
69 el iall Ay leal) cililasy s dpluad) il sial) (5-4)
70 eyil) A culyis Haly Ay leal) CalihaiV g dlual) il siall (6-4)
72 Aliiusal) paial) cp 2axiall adll Balsy¥) cljlaal miltig xgdall )il (7-4)
75 At A il HLaRY lasil) z3sai Basa yisa (8-4)
Gl e hyal) g 8 ) Gagndll Al gty Aplaal) LGN o8
76 T ; (9-4)
R
77 ) Aol Azl LAY laadV) £ dsal baga Clise (10-4)
78 Al A il ¢ il Ap o )l ysaill Al e s dplemal) 50N 08 | (11-4)
80 Al Gy ) dpadll HLEAY laaiVl zdea 3asa s (12-4)
81 ALY 8 )l ysaill Al g dplmal) 50 8 (13-4)
83 A el Azl HLEAY Sl 2 dsad Baga i (14-4)
84 A A ydll ¢ hpall A5 o )l Byguill Aplemall s dyyleall 30N 08 | (15-4)
85 Al daejdl) dpm il HLAAY stV = dgal Baga Gl pdisa (16-4)
87 Zal) il bl A o eyl Gagull Aplmall g Aplaall Ll a8 | (17-4)




Jleil) 4asld

— Juadll a3,
dadal G5l g 4,
10 uhl) z 3ga (1-1)
74 ) Aantyl) G il alall laadV) z3sail (sl aisi (1-4)
79 | S5V Aol Ay il 2 3ga b Aylaad) HlasiV e agall a5l (2-4)
82 | sl Lo il Ly il z3gad 8 Aplaall HlasiVI JBlsd andall asil (3-4)
85 | Al Lo jill Lpm il 3sai & Apladl) HlasiVI sl andall asil (4-4)
87 | Al e il Apajil) mhsad (B Apleall Hlaad¥) Al el asll | (5-4)




G

dadal) s5iaal) adll
Al 2 i) 3 g 1
Al ) il aSae 5L ¢ Lenly daild 2




Lallal) £ L3 cilSile (e s lpdll A Jo Byl gagudl) i
dran b Gl 1alee)
L) ald ) 2 .3 1]yl

el

(g idiall ani cmiiall yeas) toalasly oyl sl S e Capeill ) Aol oda cubaa

&5 Ayl Calaal 3saly el e W) Sl (g eyl A e (osinall )l el
ey cduhall Glin Jaladl (spss) mablip ) Adlayl sl el mgiall aladia)
e Crial d bl edgd lpasea & Al ALY DA (e Ul gea e Ealy)
e oYL (gl aadyl) L DA e bl 150l pdl e Cuniie (248) Dbl
sas ol Al e oo ) Al cliagy o0V [ glee Abae b dgadladl clS )
adyll bl (Ol iall andl omiiall jaa) el Grsudl) sl Aflas) AN g3
el Jagill w8 Al i) g s Agallad) L) Sl (g ehaill A e (sinad)

Al Cuasl

s alaa¥ly el Gysudl) alatin) sl dadladl e LY Gl e cany 1
Closlaally alaia¥ly ssinall (aje 43l o 585l Ladyll bl e leilatine 5 lgalas
L)l aliall e GSlgiua)l Glapdiy Gladally alaa¥ly cilaiially abudl Joa 3)sdiall
lae ) e Wi,

Blsas Claiall ppan A aalill Aslans el lafill o 58510 lle gy LS .2
clatially aloll (38 juendi Leadd (S Oy Gl S jaay e lia¥) Jual sl

.Covid-19 dasly cdallall LY s la cplydd) 4



The impact of digital marketing on purchase Intention from
international fashion brands
Prepared by: Rawan Thaer Jumaa
Supervised by: Abdallah Qasem Bataineh
Abstract

This study aimed to identify the impact of digital marketing in two dimensions:
(product price, purchase evaluation, digital technologies, content) on the intention to buy
from international fashion brands, and to achieve the objectives of the study, the
descriptive analytical approach was used in addition to the (spss) program to analyze the
study data, the researcher relied on collecting data through the questionnaire that was
designed for this study. The sample of the study included (284) respondents who bought
through digital technologies and those interested in fashion from international brands in
Amman/Jordan. The study found a number of results, most notably: The presence of a
statistically significant impact of the dimensions of digital marketing (product price,
purchase evaluation, digital technologies, content) on the intention from buy in

international fashion brands.
In light of the results that were reached, the researcher recommended:

1. International fashion brands should expand the use of digital marketing and pay
attention to displaying their goods and products on digital technologies, focus on the way
content is presented, pay attention to published information about goods and products,
and pay attention to and take into consideration comments and consumer ratings across

digital stores.

2. It should also focus on digital technologies and try to be present on all platforms,

social media sites and search engines, and to have accurate pricing of goods and products.

Keywords: Digital Marketing, Product Price, Digital Technology, Content,
Purchase Evaluation, Purchase Intention, International Fashion Brands, Covid-19

Pandemic.
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